PRISA

january [une 2016

~.97€mn AD]USTED EBITDA (+10 4 |n constant ccy)j R

Spaln advertlsmg revenues grow due to onhne advertlsmg and .

" events. -

: LatAm acthltles show growth |n constant currency |n Educatlon
C(+121%), - -

_Radio shows dlfflcultles |n LatAm due to advertlsmg weakness
. in some ‘of the countries in which the group operates.,

. In Portugal, Media Capital shows operational. |rnprovement helped ’
by growth' Ln advertlslng ret/enue and sales of channels to thlrd'
. parties. " . .

. The. evolutlon of the exchange rate in the fIFSt haIT |mpacts
negatlvely on revenues and EBITDA malntalnlng a S|m|Iar |mpact
-to already reglstered in 10 )
The issue of mandatorlly convertible bonds |nto ordlnar-y shares N
of PRISA announced in 1Q has been reglstered reduclng the debt
~in 100.7 million euros.” . = .-

*Net bank debt stand at 1562M€ |n the flrst semester of 2016

“ Decline of . 18 M€ m flnanaal expenses |n the perlod due to dEbt L

redUction

.+ Education-(in_constant currency): revenues +12.1%. EBITDA - - - -
.+ +28% showing significant margins improvement. Digital-Education- - - - -
.+ .Systems' (UNO and' COMPARTIR) continue-their expansion in LatAm = - - -
.. (+15.8% revenues growth). Negative FX impact of -:57 million euros , =, -~ |
. " .inrevenues and of -21.3 million euros in EBITDA,.in line'with'1Q.. " . ~. . . .. B
/20082011 . . 2013 . . 2014 . 2015 |1H2016. . . .

" . ‘Radio (in' constant currency): revenues -0.6%. EBITDA -23.3%.. . . . . . . . .

" . 'Advertising in Spain‘falls by -4% improving the trend’'in’2Q (-1,5%).. " . ". ". .~ L

" . 'Radio .LatAm falls in'local currency, with 'drc')ps' of -9.1% in Colombia. -

"~ ‘and of -1.7%:in. Chile, reflection of the macroeconomic difficulties. -
) faced by both countrres Negatlve FX |mpact ( 12 5 mllllon euros |n -
- revenues and -2 2 mllhon in EBITDA) R :

.- Pressi revenues +4.3%. €BITDA increase by +16.8% Online -~ - -
. -advertising increases by +20.4% (representing already 39% of total -« =« -« * .
. ‘advertising. revenues). Circulation revenues moderate therr drop_ o

( 2 8%) helped by prrce increases.

Medla [apltal Ad\Iemslng revem.res |ncrease m 1H 2016 by +5 G%‘ ’ ’ ’
" .(+5.5 TVI). Value .added’ calls contlnue to decllne EBITDA grows by' ST

. +3% (+0 6 mlrlron euros)

REVENUES

DIGITAL ADV
+18%

- Executive summary -

 Conisolidated perfommiarice. . - oo,
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13%

Santilana, 44%

2011 2012 2013 2014

Dlgltal Transformatlon

RE\IENUES (ts‘t CCy)

[ 2w :

- 1H2015 . 1H2016

. " *Including FX impact from UNO and Compartir. *. " . " . " .~

 UNIQUE BROWSERS 1m0~

2015 1H2016 -

. " *Adjusted numbers excluding extraodinaries disclosed oh page 23 of 1H 2016 results reléase, ", "~ ", " .~



Educatlon

RE\IENUES

280 mn€ (-:7%) -
e (+12% |n cst ccy)

EBITDA

63 mn€ (- 4%)
(+28% |n cst ccy)

i ’ Dunng 1H South Area campalgns are practrcally frmshed Arli :
' campaigns have increased in‘ constant currency, except. for’ Brazll These_ .

E fallis offset by the growth of institutional programs in Peru.

B North Area campaigns (Spain and Mexico mainly), take place dunng 30 ’
“In.1H, flgures correspondlng to the beglnnlng of fhe campalgns under. .

" placement are collected.

- - Digital - Education’ Systems (UNO and EOMPARTlR) ‘continue thelr-:
"+ expansion in Latin- America, growing in number -of- students -till reach- -
-+ 863,136, UNO and Compartir revenues ‘grow by +15 8% in constant- =

K _currency. Significant 'margin improvement of UNO.

+* _‘Adjusted revenues in constant currency grow, by +12 1% and adrusted' -]

: ' . 'EBITDA grows" by +28%‘in Iocal currency
" .(-4.4%.in euros). . .

. Negatlve FX. |mpact of 57m||l|on euros on revenues’ and 21 3 mllllon' o

euros on EBITDA |n Ilne W|th the |mpact reglstered |n 10

Revenues spllt (Iocal currency)
LT ’ +12%
E +11% E
. :: -1Hzo15. : -1H201s.
+zz% S
d 61 74 .

blglta'l UNO& " . Total Revenue (exFX) . L
Compartlr

"7 % 'Traditional .

C* Tradltlonal |ncludes Prlvate and Instltutlonal

- Revenues split -

Radlo

RE\IENUES

148mn€ (:8%)
( 1% in- cst ccy)

EBITDA

21 mn€ (- 31%)
( 23% |n cst ccy)

. 'Advertrsrng |n Sparn fails by 4% |n 1S reducrng lts drop in t‘ne secand' o
..’ quarter,.maintaining growth.in.national market’ (+2 5%) a'nd a falI m the o
* . "local of -5.9%, which maderates.its trend in 2Q.. L
. 'Accordmg to the latest EGM,. Rad[o in Spaln remalns the clear Ieader o
“.inboth in generallst and musical. . S
"+ In LatAm, adjusted revenues fall in Ioca] currency, wrth drops of- -9 1% |n' -
"+ Colombia and of -1.7% in’ Chile, reflection of the ‘macroeconemic and -
-+ specific difficulties of the advertising sector faced by both countries. - -
_-_Adjusted EBITDA in constant: currency *faHs in- 69 M€ to 227 m|H|0n. c
_*_mainly due to LatAm performance. - o
. '»." . Negative FX impact is -12.5 million. euros'on revenues and -2 Z rnllllon. C
Co.on EB‘ITDA( 69 M€ |n revenue and 1 5 M€ |n E‘BITDA |n ZQ) '

g

_* *International “Spain -
L BT7% - 63% .
- EBITDAsplit- - - - - mernational “Spain -

5% 4%

. *International includes “Adjustments and others” . -

Press

Revenues
122 mn€ (+4%)

EBITDA
7 4 mn€ (+17%)

. :-Press revenues grew 43% |n the perlod The |ncrease |n dlgrtal
','advertrsmg, events and promotlons offset the dechne of tradltlonal o

K o advertrsmg and clrculatlon

R Ad\rertlslng revenues in 15. 2016 increase by.+8.6%..

Drgltal advertising . increases " by. +204‘3/ (representlng.'
. already '39% .of. total” advertising revenues of. the . press) .

- offsetting the fall in traditional advertising (-5%). - -

- Circulation revenues mederate thelr drop (—2 8%) helpecl by the pnce .

" raises

: - Operatmg |mprovement of As, WhICh consolldates |ts giobal brandrng : .
- strategy,  with "significantly" growth of - unlque users, in- the cllfferent C

- . tountries.in which-it operates.. *

. As'of June 2016, an average of.89 rn|1lldn of unique hersers arfd 19 5 e

" . milliohs 'of 'unique’ users. (as of May) has'been registered..

" . Press adjusted EBITDA |ncreased by +16 8% over Ihe same perlod Iast L

- . yearfo reach 7. 4 mrlllon euros o
e Elpars com Unique Users splrt
S 13MU Users

- 56MU. Brnwsers .

 Uniquevsers
©. .16 MVideos . . . . .~

_*_International,
CL.52%

. *U U (as of May 2016) U B and Vldeos (as of june 201.6). L

L Adiusted numbers excludlng extnodma‘nes dlsclused orrpage 230f IH 2016 resuhs release o

'*1:85:mn€;'(_+14%>1:::::1

Spain, 48%

f@;ﬁMedra Capltal

REVENUES EBITDA

18 mn€ (+3%)

. Tbtal a'dver'tis'in'g revenues bf i"re'd'ia capitallin'cre'ase b'y 45 '6% ' .
=" TVI.shows: a- revenue. increase. of 3.4%. - The -growth. of advemsrngi )
© . 'revenue and channels sale tcr thlrd p'artles contlnue offsetlng the falr lrr o
~- " added value calls: - ' T T T

. _-_o_-_Advertrsmggrowsby+55%|nTVI . .
©. .o, . Added value calls contlnue W|th slgnlflcanr taIIs -2 9 rmlllcrn C

... .euros..
’ .o' .. The. dlStI‘Ibutl.O'n. of TVI channels m different pay pLa‘tfdrn‘ls L

. has a'growth'of 3.4.million euros. " . ’

- : . Radro rmproves its EBITDA by +10.9% (0.3M€) - - K
. Adjusted EBITDA grows, bv +3% (+0 6 mllllun euros), versus same L
. perlod last’ year . . . o

T\II contmues to hold the Ieadmg posrtron
m the Portuguese FTA TV market

Advertrsrng revenues growth evolutlon (%)

e

10152015 -3Q15 - 4Q15. - 1Q16 - 2Q16 - -



