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Educatron

REVENUES

328 mn€.(¥17. 3%)
(+9 2% |n cst ccy)

EBITDA

94 mn€ (+50%)
(+33% |n cst ccy)

'.'.'-.'.South Area campaigns Brazrl quomhra. COsta cha, Central L

*. .7 America, Uruguay, Chile, Bolivia, Argentina, Paraguay and Peru. " .
" .All this. campaigns have. practically finished. showing .altogether a .
" .good performance growing in constant 'cu'rrehcy by'g 8% (+'21 9% in .
" -euros). nghllghts Brazrl whlch grows its revenues in local currency by E

19% ..

T -North area campalgns Spaln, Mexrco, Puerto cho, Bomrnrcan -

* *_‘Republic,"Ecuador, USA and Venezuela. Thrs_campalgns ‘take place -

. _in" second _half  of - the "year and therefore. its' figures are not - |

. " Trepresentative ‘in"this quarter. .1Hfigures include the ‘beginning of .~ " .
" . ‘the.campaighs, sl'lowrng malnly Spaln SDme antlclpatlbn compared to A

. 'same perlod last year. C

el :Dlgrtal Educatron S'ystems (UNO and COMPARTIR) contlnue therr |
-_expanswn in Latln Amerlca, growrng by 6% the number of C

L _students to 921 700

R Revenues spllt(local currency)

"ZZEZ.(.Z.%.rln.cst..c.cy).._._...
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jEf?;Radro

REVENUES
147 mn€ (: 0 5%)

EBITDA

.-.(’.'-?5.%-!".-C.SFF-‘.V.)-.-

. -Accordlng to the Iatest EGM Prrsa Radro in Sparn remains- the clear o
.. "leaderinbothin generahst and musical.” :
. Advertising in Spain shows recovery. growing by. 3% T
. In LatAm, revenues.increase by.1.2%. Highlights the performante of L
.. Chile, "Mexico, ‘and ' Argentina "which. compensates thé declrne |n o
.. Colombia which . moderates S|gnrf'cantly in. ZQ L
< . Adjusted - EBITDA .in. ‘constant currency lmproves by 5 2 m|l||0n o
" euros(+25%) -

" . Positive FX |mpact‘ +2 3 m|||10n euros on revenues and 0 2 m|||10n on .
.- Revenues split. - .- EBITDA split -

+10% o
305,2
279,6
11552363
+7%
64,1 68,8
. *Traditional includes Private and Institutional.
Press i:;:;Medra Caprtal
RE\lENUES EBITDA g B REVENUES EBITDA
109 M€ (-10. 6%) 6 min€ ( 19 2%): - '-:;:;7.9;n_1'n_€; '(_-7_.'_3:%)_:;:; 18 3 mn€(+3 3%)

R Press revenues faII by 10 5% rn the perlod The 1ncrease |n d|grta| L
L advertlslng do not compensate the dechne of trad|t|pnal advertlslng, o
.. " circulation. -and - the " extraordinary. “impacts . of - Euro. cup. ‘and. “4oth . .
L 'annn/ersary in 2016 Extludjng thrs |mpacts revenues would have f‘all by o
'.'»711%

X Total Advertlsmg revenues in 1H2017 decreases by 9 7% .

B :o Drgrtal advertlsrng increases by +S 2% (representrng already S
46% of total advertlsrng revenues of the press) Tradltlonal Coe

Advemsrng contrnues to faH ( 16 4%) o

e : c|rtulation revenues f‘crll by 144%

. ’ :As of June 2017 an average of 106 mllllOn of umque brolrvsers ha\Ie ’ -
I been regrstered 73 mllllonln El Pals. - '

. nghlrghts strong cost control( 10 1%)

) :-Press adjusted EBITDA reached 6Mn€ compared “tor 74Mn€ in same : .
s penod prewous_year o

- j : Global Audrence EI Pars comj: j: g

50 MULUsR
73 MU Browsers-' o
17M\I|deos

~* Total a'dve:'tis'in'g revenues of iVle'dia' cépitalldecreas'e by'4'9°/{7 '
=" TVI shows revenue decrease mainly explained by the fall in advemsmg

- 'o_ -+ Advertising declines by -8.9% in TVI.-
Aﬂded value Cajls faII by 0 8Mn€

I Radlo |mproves |ts advertlsmg revenues by 5 3%
: . Strong cost control R c : :
. Adjusted EBITDA reaches 183 MlIIlon euros’ compared to 17 7

K . mrlllon euros m same perrod prekus year (+3 3%)

T\II contmues to hold the Ieadrng posrtron
|n the Portuguese FTA TV market

Advertrsrng revenues growth evolutlon (%)

8,6
3,4 4,3
16
- -
-9,8

1Q16 2Q16 3Q16 4Q16 1Q2017 2Q2017

. * Adjusted humbers excluding extraordinaries disclosed on page 18. of LH2017.results felease

-26'mn€ (+26 2%) -



