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215€mn AD[USTED EBITDA (+2 2 |n constant ccy)j

Consohdated performance Lo emn
-3 operational trends similar ts 1H S :':'ff'f3f3f3f3f3f3f3f3
353{3ai?."v’.ﬂi's"?hff”ﬁfﬁti“.’ﬁvfo”niié’n‘i”l'u”ﬁ:n“f St ior REVENUES: - EBITDAC. . - EBITDA (HChey) -
. . S:uffzoh'tiridés facmz difficulties due to advertilng weakness : g : 1'036 : : : : : : 2 1 5 : -86% (+2 ' 2% CSt Ccy)

L " . mainly.in Colombia, Chile and Spain.. - L

"'« " . In Portugal, Media Capital shows’ operat|0na| n'npiro\/el‘neht helped ’ '

L by growth Ln advertlsmg revenue and sales of channels to thlrd

by growhin DIGITAL AD\/ DEBT REDUCTION

e - The- evolution of the exchange rate in flrst 9 rnonths |mpacts 0 S
" - negatively on revenues (-74M€)-and EBITDA(-25M€)- +18/° IR 73€mn

"+« - Net-bank debt stand-at 1587M€ as-of September 2016 Decl-lne i

: of 19 M€ in flnancwl expenses in the penod due to debt reductlon

' Net Debt evolutlon i:f:f:f:f:f:f:f:f:f:f:em:rj:f

+' . 'Education. (in . constant. ‘currency):. revenues .+5%,  EBITDA " .
.. +8.3% with margins.improvement. South area campaigns finished. * .
.. ‘with" solid .growth. in "local’ currency,” with .narth "area’ campaigns. ~ .
.. ‘pending -to.register Teturns’in'4Q..Digital. Education. Systems (UNO. " .

" ‘and 'COMPARTIR) - continue. their .expansion "in -LatAm - (+10% -
~- revenues growth).. Negative: FX impact of--58 million -euros -in- " -~
~ revenues and-of -23million-euros in EBITDA. - LT

.. -Radioi (iﬁn- éorﬁnstﬁanﬁt- éurﬁreincv):i réveﬁmﬁxesﬁ -1.3% €BITDA 25.9%. - - — - .
* .+ Advertising in Spain falls by -2.9% slightly improving the trend (in - - - B I
_*.* . "1H -4%). Radio'LatAm falls in local currency, with drops of <11.2% in_* - 2008 2011 2013 2014 .291.5. | QM 2016 L

. " . 'Colombia ‘and, of '-2:3%. in. Chile, reflection of. the macroeconomic, - . '. L

. “difficulties. faced” by. both “countries. Negative FX 1mpact (145 0perat|ng costs €mn .

- . m|||10n euros |.n revenues and 2 6 mllllon in EBITDA)

o .Pre'ss': .r'e.v'eriue's '+Z.1%.' EBITDA. inc're'as'es 'by' .4'-16.5%.' Online” .~
" .advertising increases by +20.2% (r'ep'reﬁentlng already 41% of total -~
-+ -advertising revenues). Circulation -revenues -moderate- their drop' L
o ( 3. 4%) helped by pnce inereases. N e

3%

- 'Média 'cai:it'al 'Adve’rti’sin’g r'ev'en'ue's increase in 9M 2016 by +5.2% - -
o (+5 2 TVI). Value added- ca—lls contlnue to decllne EBITDA grows b_y- o
C +2 5% (+06 m||||0n euros) T .

9M 2015 9M 2016

" Revenues Breakdown = Dlgltal Transformat-on
' 'REVENUES: (ts‘t ccy)
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CGaptal .:+.:I:.4:8%.
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° . " *Adjusted numbers excluding extraodinaries disclosed on page 18 of 9M 2016 results release * . *



Educatron

RE\IENUES

.:1515514 mné (:6%)
K j-(+5% |n c-$t cc—y) :

EBITDA

167 mn€ ( 5%
(+8% |n CSt ccy)

i ’ iln 9M 2016 South ATea campargns are totaliy frmshed A]I campargnsi :
.~ have.increased. in constant.currenicy, except for Brazil(. which has faced. " .
" transfer of students.from.private .to.public'market) . These fall is offSet’ by. .

" the growth of institutional programs in Peru. .~

. North Area campaigns (Spain and Mexico malnly) took place durlng 30 .

- with returns pending to be registered in 4Q . Spain-performed in line with - " -

: . -expectatlons showmg a shght decllne explalned hy Iess noveltres |n 2016 . .

"+ ‘Mexico showed growth-in-local-currency. - :

ren -Part of Instltutronal sales in brazH pendlng to be reglstered |n 4Q =
- ‘Digital  Education_ Systems (UNO and COMPARTIR) continue thelr' O

.. ‘expansion in Latrn America, growing in number of students. by 8% till -
" . reach 870; 482 UNO and Cdmpartrr revenUes grew by +10/6 m constaht' o

Radro

RE\IENUES

-222mn€ (7%)
( 1% in- cst ccy)

EBITDA

30 mn€ (- 32%)
( 26% |n cst ccy)

K 'Advertrsrng |n Sparn faHs by 2 9% m BM 2016 reduang rts drop in the o
.. "second and" third .quarter,” wlth loca1 market belng the most affected o
.. “market with declines of -3%. . .
. 'Accordrng to the latest.EGM, Prisa’ Radro in Sparn remalns the clear o
.. leaderin both'in generallst and musical.” .
< - In LatAm, adjusted revenues continue to fall in Iocal currency, thh drops' 2.
- of --11.2% in -Colombia- and- of -2:3% in- Chile, -reflection of -the -
o rnacroeconomlc and speclﬁc drfflcultres of the advertrsrng sector faced by .
Co both countries, - -+ - - o
_*_Adjusted EBITDA in constant currencyw‘atls rn 11 2 M€ to reach 32 mllllon, C
. *.mainly due to LatAm performance. . . L
*.’»." . Negative FX ||11pact JS 14 5 rnrrlroh euros on revenues and 2 6 IT]I"lO'h. L
'.'.OnEB1TDA o . L

. :-Press revenues grew 2 1% |n the perlod The |ncrease |n dlgrtal :
,','advertrsmg, events and promotlons ofIset‘ the dechne of tradrtronal L
L 'advertrsrng and crrculatlorr . . . o

R Ad\re_rtlslng revenues in 9M 2016 increase.by +6:5%.

Dlgltal advertising . increases " by. +205‘3/ (representrng.'
. already "41% .of. total’ advertrsrng revenues of. the .press) . .
" offsetting " -the’ -fall' -in " traditional advertrsmg (64%) .

Advertrsrng from events contrnues to grow

x5 C|rcu|at~|on revenues- moderate therr drop ( 4%) helped by prrce S
- increases, L -
 * _ Operating |mprovement of As, whrch consolrdates |ts giobal brandrng o
. ' . strategy,. with "significantly’ growth of unrque users |n the dlfferent o
.. tountries.in.which'it opeérates.. * .
. " . As of September 2016, an average of 88 mrllron of .unlque brOWSers ’
.. and 19.2 millions.of. unique users (as of August) have been. regrstered L
. Press adJusfed EBITDA |ncreased by +16 6% over 1he same perrod Iast L

R yearto reach 7. 5 million euros. '

e Elpars com Unique Users splrt
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. '*J\'diu'sted numbers. ex'cluding' extraodinaries disclosed o'n-p'age' 180f 9M 2016 results release. .

: " ‘currency. . L
s Adjusted revenues .in. consIant currency grow by +5% and adjusted' o
" . EBITDA grows by +8.3% in local currency (-5% in euros). - .
:-:NegatrveFXmlpactof58mr|1|oneurosonrevenuesand23m|ll|on:-: T T T T T T T T T T T
_-_eurosonEBITDA Thrsmpactshouldbereduced|n4Q|fcurrenc|esremarn_- L pavamiaccnlit L. A I
. .at current levels - ~-Revenuessplit - - - - - Lt G SR
. pain .
Revenues spllt (IOCaI Currency) ( Pendlng) - 60% -
e
L CsasaSTES
T. 45424714 p— . B
e CEBITORSpit P
", '91,0100,1. . T *Latam . 39% L
s
Tradmonal Dlgrtal UNO& Total Revenues R
. Cornparhr"...
) "Tradmnnalincludes Prlvateand Instltutlonal K :*'If'te:métjéna:l iri:ldde:s.“:lldjus:tm:entsa:nd:ot.hers": -
RE\lENUES EBITDA o RE\IENUES _ EBITDA
174 mn€ (+2%) 7 5 mn€ (+17%) '-1-1-124-mh€-(*€3%)1-1-I-' 24 mn€ (+3%)

: : Tbtal a'dver'tis'in'g revenues of i"re'd'ia capiltallin'cre'ase b'y ;5:2% '

=TVl shows a revenue incréase of 1%. The growth. of advertrsrng S

.. revenue, and channels sale to Ihlrd p'artres contlnue offsetlng the falr ln o
~- " added value calls: - ' R

Ltotolt Advertrsmggrows by + 48% in TVI . . o
©. .o, . Added value calls contlnue wrth slgnrflcant taIIs -4 2 mrlllon C
< eres.. .

K o . The. d|str|but|nh of TVI channels m different pay pla‘tforn‘ls ’ ‘.

. has a'growth'of 2.2.million euros.”

) : Radro rmproves its EBITDA by +3% (0.1ME) - . o
+ . Adjusted EBITDA grows, bv +3% (+D 6 mllllonr euros), versus same L
. perlod last year . . . o

T\II corrtlnues to hold the Ieadmg posrtron
m the Portuguese FTA TV market

Advertlsrng revenues growth evolutron (%)
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