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282€mn AD[USTED EBITDA (+3 6 |n constant ccy)j

- Consolidated performance - €mn
. Main Highlights ...-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-Z-
Spalnadvemsmgrevenues rema1nf|at|ntheyearhelpedby 0
" online growth andevents. - - - REVENUES - EBITDA - EBITDA (%Chg.) -
e LatA tivities sh thi t E‘d ti
At acites show growth o censtant curency n Education -.-.1;37.0-.-.-.-.-.-.282-.-.--.2-.5%-(-+3.6%.cst.c.cy)-
Radlofacesdlfflcultlesduetoadvertlsrng,weaknessmamlyln'
.. Colombia, and Spain. " . " .~ ’

"+« In Portugal, Media Capital shows operatlonal |mprovement helped

~ by’ growtn rn .ad\./ertlsmg revenue - and sales of channels to thrrd DlGlTAL ADV DEBT REDUCT'ON

o parties. -
-+« -The evolution of the- exchange rate -improves in’ 4Q and + 0, L
©+_-impacts. negatrvely on revenues in. fuII year 2016 (63M€) and 13/0 173€mn
" EBITDA(-17.7M€) . : LT .

- ' .~ Negative Fiscal mrnac.t as a result of new Decree Law related to

""" Corporation tax and a VAT.rejection ruling from Supreme Court. ° I-'-I ' Z Yeht avolutior Z-I-I-I-I-I-I-I-I-I-I-Z-Z-I-I-I-'-'-'-I
*. 7.« . Net'bank debt is reduced by 173Mn€ahd'standa'tI488M€as' NEtDebteVOIUtI°n€mn
". . of December.2016. Decllneof23M€|n flnanualexpensesmthe. o L Lo
L penodduetodebtreductlon ' -

e .Ed0ca't.|0n' (|n. 'cohs'tant 'cur.r'en'cy):. revenues’ +5.4%.. EBITDA . .
", .+13.7% with margins. improvement. .In. Latam. all campaigns of .-
" .main countries increased revenues in local currency -except for -
-~ -Mexico on -the back- of lack "of -educational -reform- and - lower -
" -institutional- sales” Highlights: ‘the- performance  of - Brazil -which -
_+_-mantains tevenues in -local-currency in a_challenging environment -
.*.-and Peru: Spain-improved its-operating performance despite -
_* _lower revenues as a result of lower novelties in"2016 compared to -
. " . 'previous, year, €ducation*Systems. (UNOand COMPARTIR) continue, * .

.. 'their expansion .in.LatAm (+6.9%. revenues ‘growth). with. margin. " .~ .. .. L L. e L

.. 'improvement. ‘Negative "F£X.impact of -448" mllllOn euros dnotL ’
L revenues and of 15 lITII.||I0n euros |n EBITDA oL 2003 2011 2013 2014 2015

-Advertising -in- Spain” falls -by -3.5%. Radio - LatAm- falls. in "local -
E currency ma-lnly explalned by the performance of Colombla ( 14 1%). ..
" reflection-of-the maeroeconemic environment and the-difficulties od -
L t.he. advertrsmg .se_ctor _fac.ed. by the country .Ne_ga_trv_e FX. rrnpact. e .
*.(-16.2.million euros in revenues and'-3:2 million in EBITDA). = = = =« 0000 it | 1400

Radro' (ln 'cohs'tant'clirréncy)' r'e\ienués'flat'EBiTI.JA. :2.2.6% 0perat|ng COStS - €mn

©. . " Press: revenues' -0.6%. EBITDA" increases by +2%." Online .
' " .advertising increases by +15:2% (representing already 41% of ‘total . * .
.. .advertising revenues). Clrculatlon revenues moderate thelr drop' L
L (47%1) helped by pnce |ncreases LT ’

'.:r'.'M'edla'Ca'pltaI'Adv'ertlsmg'révende.s'rn'créas'e|n'2016b'y'+4'1%.'.'.'.'.'.'.'.'.'.'..'.'.'.

S (+36 TV). \)alueaddedcallscontlnuetodechne EBITDAgrowsbyzq15 2015
-+2%(+08m|H|oneuros) T IR

"?:fiRevenues Breakdown D|g|tal Transformatlon
SEIEIEIEIEORIe - REVENUES: (cst ccy)

+11.4% |

- Media

| santillana
C46%

e 2015 2016 R
" *Including FX impact from UNO and COmpartlr R

. 'umoue BROWSERS :'mn-

2011 2012 2013 2014 2015 2016

. "* Adjusted numbers excluding extraordinaries disclosed on page 19. of FY2016. results rélease . " .~



Educatron

RE\IENUES

.:ifif533 /N (1.6%)
- {+5.4%in st ccy) o

EBITDA

180 mn€ (+5%)
(+13 7% |n cst ccy)

. South Area campaigns .in tota_l' have _|ncreased_re_venues_|n_ constant_ -
. currency by 14.5%. Highlights. Peru which has’ increased on.the  back of . * .
.~ .new bids for.primary and secondary.and .Brazil'which.maintains.revenues . -
“.in local currency helped by the good.performance of the institutional sales . -
.~ .which 'has compensated the worst p'erforrna'nc'e of the regular c'arripa'lgn. .
- affected by the-transfer of students.from-the private to the public market -
- - North Area -campaigns showed a decline of 2.2% in local currency: -
_+_‘Spain improved its operating performance despite a small decline on-
- Tevenues on-the back of -lower novelties compared to 2015-and Mexico - -
*_declined in local currency as a result of Iower |nst|tut|0nai sales and Iack of c

- . ‘educational reform_ -

-* ‘Digital’ Education_Systems (UNO and COMPARTIR) continue their' '

315-:0.‘!?1:-'9-.e-t:-c.cv):-:F

Radro

REVENUES
322mn€ (:4.9%)

EBITDA

55 mné€ (- 26 7%)1;1;1
8 -(.'-.2-?-.4-%:'-’:'- F-S.t e

- -Accordlng to the Iatest EGM Prrsa Radro rn Sparn remalns the clear o

. " . leaderinbothin; generahst and musical.” - - -

. "Advertising in Spain falls by -:3.5% in 2016 - L

. In LatAm,. adjusted.revenues.fall in.local currency affected by .the . .

.. "performance . of " Colombia“ with. drops .o6f "-14.1%, . reflection "of .the . " .

.. “macroeconomic and specific difficulties. of the advertising sector.faced 'hy' o
"+ "the country. Chile has improved its performance in 40 with total revenues - |

- - in the period remaining flat - - - e
"~ Adjusted EBITDA in constant currency : falls in 16 8 M€ to reach 58 mllllon: .

"+ 'mainly due to LatAm performance-and to a iower extend to Spain: e
. Negatlve FX |mpact is - 16 2 mrtlron euros'on revenues and -3: 2 mrHron_ C

. : Press revenues faII by -0 5% |n the perlod The rncrease rn dlgrta} :
c advertrsmg and events airnost foset the dechne of tradrtronal advertrsrng o

K . 'and tlrculatlon

R ’ Tbtal AdVert|Smg reVenues |n 2015 |ncreases hy +3% .

. 'o . Drgrtal advertlsmg increases by +15 ZV (representrng .
"+ already 41% -of. _total advertising " revenues of - the -press) - -
- offsetting -the -fall -in- " traditional advertising- (92%)

I Advertrslng from events continues to grdw ( +3 2Mn€) :

":Clrtulatlon revenues moderate therr dmp (—47%) he!ped by prrce':"

o lncreases

= As of Decemher 2016 an average of 88 mrllron ofl.uuque hrOWSers and ’ -

. 19 6 mrlhons of unlque users have been regrstered

T Press adjusted EBITDA |ncreased by +2% over. the same perlod Iast year .

"+ to reach 16.8 million euroes.-
I Elpars com Unrque Users splrt

K 13MU Users .

. B7MU Bersers
". .14 MVideos .~
_ . 'spain -
S0 R . 46%
- interm, | A

- 54% |

. '*J\'diu'sted numﬁers'ex'cluding' extraodinaries disclosed o'n-p'age' 19 FY2016 resultsrelease. .

o ‘expansion. in. Latin America, .growing in ‘number of students by 7.4%.till " . | DR .on EB"TDA
" . reach 867,878, UNO and Compartlr revenues grew by 6. Q‘V ln constant' o :
" currency. - .
" Adjusted revenues in constant currency grow by +5 4% and adjusted: . S ’-"l:ata.rn - . S
- EBITDA grows by +13.7% in local currency (+5% in euros). KN Cadw £ . Spam .
-~ Negative Ferpact of 44, 8 mllllon euros on-revenues and 15 l m|IHon. : Revenues st RN o o 984
Co .euros on- EBITDA o .
) Revenues splrt (Iocal currency) L
+4% . +5.4%
548,5
5224”70
.- ."EBITDA split .- .- .-5;:;-. .
. *Latam = = .
tLUU59% .0
o 120,6128,9 o
*
. Tl OgelNOBCony Tol Reeres . *Ihternationalincludes “Adjustments and otheis™ . -
"Tradmonalmcludes Prrvateand Instrtutmnal e
RE\lENUES EBITDA REVENUES EBITDA o
240 mn€ ( o s%) 17 mn€ (+2%) 174 mn€ ( o 2%} 43 mn€ (+2%): N

. ‘I'htall'a'dver'tis'in'g r:ev'enues bf Me:d'ia capi'tal:in'cre'ase'blv +4J% -

) :-'I'\I'I s'hdw's 'a 'rever'lu'e |nc're'as'e c')f '0 4%' Thé g'roi/vth 'of'adve'rtrsrn'gj )
© . 'revenue and channels sale to thr[d parhes offset the fall |n added value o
Coalls

: _o o Advertlsmg grows by + 3 6% in TVI .
. Added valuecalls continue wrth srgnlflcant falls o
. The distribution of TVI channels | |n drfferent pay platforms L
has a gerth of 2. 5 mrlﬁon eur05 ’

K Radro rmproves |ts advertlsmg revenues by 5. 8% o L
. Adjusted EBITDA grows, bv +2% (+D 8 mllllun euros), versus same L
. perlod last’ year . . . o

T\II contmues to hold the Ieadmg posrtron
m the Portuguese FTA TV market

Advertrsrng revenues growth evolutlon (%)

4Q1s 1Q16 2Q16 3Q16 4Q16



